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1. About School 

The School of Commerce and Management is one of the eight schools of studies located at the 

headquarters of the university. Through its quality policy aims to enhance and sustain excellence of 

its educational programmes. The school offers various programmes by which learner can update 

their knowledge, ability and managerial skills while working in their profession. B. Com., M. Com 

and MBA (Approved by AICTE) programmes offered by the school are extremely popular and are 

among the best in Open and Distance Education. 

Mission of the School 

1. To provide knowledge in the field of commerce, management and allied sectors. 

2. To provide well educated manpower to service and manufacturing sector, industries, institutions, 

etc. 

3. To offer enriching learning experiences to aspiring managers. 

4. To enable learners to realize their full potential with technological approach. 

5. To ensure that learner serves as agent of continuous improvement and change. 

6. To encourage entrepreneurship and service orientation. 

7. To extend the frontiers of   knowledge in management through cutting-edge research. 

8. To disseminate knowledge through a portfolio of educational programmes and publications. 

2. About the Programme 

This programme is develop to enhance learners business understanding and entrepreneurial 

capabilities through industry specific training, skill development and practical problem solving, 

connect learners with industry partners,foster hands on experience and prepare learners to navigate 

the professional world effectively and to launch successful entrepreneurial ventures. 

Programme Learning Outcome (PLOs) 

1. Industry Awareness and Induction: Graduates will demonstrate an understanding of 

various industries, their structures, and dynamics, enabling them to identify opportunities 

for innovation and entrepreneurship within different sectors. 

2. Skill Development and Personality Enhancement: Graduates will exhibit improved 

aptitude, skills, and a refined personality conducive to entrepreneurial endeavors, 

including effective communication, problem-solving, and leadership. 

3. Industry Engagement and Networking: Graduates will establish connections with industry 

professionals and stakeholders, fostering collaboration and gaining insights into real-

world challenges and opportunities. 

4. Innovation and Technology Commercialization: Graduates will possess the ability to 

identify, develop, and commercialize innovative ideas and technologies, translating 

concepts into viable business ventures. 

5. Idea Generation and Refinement: Graduates will demonstrate proficiency in generating, 

evaluating, and refining entrepreneurial ideas through structured processes, enhancing the 

feasibility and potential for success. 

6. Start-up Development and Acceleration: Graduates will be equipped with the knowledge, 

skills, and resources necessary to launch and scale start ups, navigating challenges and 

leveraging opportunities for growth and sustainability. 



Page 5 of 31 
 

7. Digital Literacy and Resource Utilization: Graduates will effectively utilize digital tools 

and resources for content access, research, networking, and business development, 

leveraging technology to enhance innovation and entrepreneurship. 

8. Critical Thinking and Decision-Making: Graduates will demonstrate the ability to 

critically analyze information, make informed decisions, and adapt strategies in dynamic 

entrepreneurial environments, mitigating risks and maximizing outcomes. 

9. Ethical and Social Responsibility: Graduates will uphold ethical standards and social 

responsibility in their entrepreneurial pursuits, considering the impact of their ventures on 

stakeholders, communities, and the environment. 

10. Continuous Learning and Adaptability: Graduates will exhibit a commitment to lifelong 

learning and adaptability, continuously seeking new knowledge, skills, and experiences to 

thrive in evolving entrepreneurial landscapes. 
 

Eligibility Criteria: 

Education: SSC  

Age: 18 years and above, 

Resources required: A mobile digital device for content access and internet connectivity. 

Duration 

Minimum: 6 months 

Maximum: 1 year 

Medium: English. 

No of Credits: 22 

Mode of Delivery 

This Programme is offered through online admission process. Learners should follow online process 

of admission as specified by the university. 

On successful completion of registration process,   the   learners will receive the login and program 

access link from MACCIA / YCMOU LMS portal in 3-4 weeks. Also, Learner should refer to joining 

instruction and notification from Maharashtra Chamber of Commerce, Industry and Agriculture Web 

link for further details and contact directly to support team.  

Evaluation Pattern: 

1. Evaluation is based on final online exams conducted by MACCIA-INNOeVERSITY, 

along with continuous assessment. 

2. Passing marks are set at 40 out of 100 for 4 credit course, and passing marks are set at 20 

out of 50 for 2 credit course. 

Counselling Sessions and Learning Material: 

1. Each course includes counselling sessions to provide guidance and support. 

2. The number of sessions varies for each course, conducted online. 

3. Course materials include video lectures, e-books, and self-instructional materials. 

4. Assessment question banks consist of multiple-choice questions and offline activity-based 

assignments. 
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5. A soft copy (PDF format) of study material is available on a personalized learner 

dashboard. Learners should use it. 

Discussion Forum:Mentoring sessions facilitate discussions on course content and career-related 

topics. 

Supplementary Material:Additional resources such as books, online articles, podcasts, videos, and 

professional organization memberships offer further support and insight into career development. 

Programme Structure 

The program "Innovation and Entrepreneurship (IAE)" aims to equip participants with essential skills 

and knowledge for professional success. Here's an overview of its structure: 

Programme Structure: 

Sr. No Course Code Course Name Credit Marks 

1 
ICI101 Industry Induction and 

Awareness (IIA) 
2 50 

2 

ICI102 Skill, Aptitude and 

SWOT Analysis 

(SASA) 

2 50 

3 
ICI 103 Industry Connect 

Activity (ICA) 
4 100 

4 

 

IAE104 Innovation & 

Technology 

Commercialization 

(ITC) 

4 100 

5 IAE105 Idea Resonator (IDR) 4 100 

6 
IAE106 Idea Accelerator 

(IAC) 
4 100 

7 
IAE107 Start-up Accelerator 

(SACC) 
2 50 

  Total 22 550 

Industry Induction & Awareness 

• Self-Assessment: Emphasizes the importance of self-assessment for personal and professional 

growth, providing guidance on conducting effective self-assessment tests and setting 

continuous self-improvement goals. 

• Industry Verticals: Offers a comprehensive overview of industry verticals, detailing 

structures, operations, key players, and current trends. 

• Industry Horizontals: Introduces industry horizontals, focusing on key functions and 

services, and highlights transferable skills and diverse career opportunities. 

• Industry Awareness 1-4: Provides in-depth insights into key characteristics, trends, and 

dynamics of specific sectors, guiding learners on aligning their interests with opportunities 

and making informed career decisions. 

• Industry Induction: Introduces industry practices and norms, highlighting unique challenges, 

opportunities, and employer expectations within different sectors. 

• Course Summary: Reflects on key concepts and achievements, identifying areas for 

improvement and inviting learner feedback for continuous course enhancement. 
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Skill Aptitude and SWOT Analysis 

• Mindfulness: Explores mindfulness practices, emphasizing their role in enhancing focus, 

reducing stress, and improving overall mental health. 

• Skill Aptitude: Introduces skill aptitude testing, outlining its significance in career planning 

and personal development. 

• SWOT Analysis: Provides a comprehensive understanding of the SWOT framework, guiding 

learners through conducting personal SWOT analyses for strategic growth. 

• Numerical Reasoning and Mathematical Abilities: Focuses on foundational mathematical 

concepts, problem-solving skills, and quantitative reasoning enhancement. 

• Verbal and Linguistic Skills: Enhances reading comprehension, writing proficiency, and oral 

communication skills for effective academic and professional communication. 

• Logical Reasoning and Problem-Solving Abilities: Explores pattern recognition, deductive 

reasoning, and structured problem-solving approaches. 

• Spatial Awareness and Visualization Skills: Enhances interpretation of visual information, 

understanding of spatial relationships, and mental imagery abilities. 

• Interpersonal and Communication Skills: Covers effective communication strategies, 

active listening, and conflict resolution techniques for professional success. 

• Psychometric Test and Personality Radar Chart: Introduces psychometric testing and 

personality radar charts to aid self-awareness and personal development. 

• Course Summary: Recaps the entire course, highlighting key concepts and skills, and guides 

learners on integrating and applying the acquired knowledge. 

 

Industry Connect Activity 

• Introduction to Industry Internships and Problem-Centric Approach (Theory): 

Introduces industry internships, emphasizing their importance and the value of a problem-

centric approach for meaningful learning. 

• Spotting Problems in Industry Settings (Practical): Teaches techniques for spotting 

problems within industry settings, focusing on developing observational skills. 

• Capturing and Articulating Problem Statements (Practical): Guides learners in 

formulating clear and concise problem statements, including practice exercises. 

• Documentation and Digitization of Problem Statements (Practical): Introduces effective 

documentation techniques and the use of digital tools for recording problem statements. 

• Validation of Problem Statements (Practical): Focuses on validating problem statements 

through research and analysis techniques. 

• Communication Skills for Presenting Problem Statements (Practical): Enhances oral and 

written communication skills for presenting problem statements effectively. 

• Reflection and Continuous Improvement (Theory/Practical): Encourages reflection on 

internship experiences and promotes a continuous improvement mindset. 

 

Innovation and Technology Commercialization 

• Foundations of Industry Readiness: Prepares learners with the essential skills and 

knowledge for entering the industry. 

• Problem Statement, its Importance & Categorization: Explains the significance of 

problem statements and their various types. 
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• Linking & Connecting with Industry: Teaches strategies for effectively networking and 

establishing industry connections. 

• Introduction to Invention & Innovation: Introduces the concepts and processes of invention 

and innovation. 

• Technology Development & Commercialization: Covers the stages of developing and 

commercializing new technologies. 

• Start-up Life Cycle: Explores the phases and challenges of starting and growing a new 

business. 

• Query Resolution Session: Provides a platform for addressing questions and clarifying 

concepts covered in the course. 

 

Idea Resonator 

• Introduction to Problem Identification: Teaches methods for recognizing and defining 

problems that need solutions. 

• Problem Scoping and Research: Guides learners in outlining the scope of problems and 

conducting thorough research. 

• Ideation Techniques: Explores various techniques for generating and developing new ideas. 

• Idea Evaluation and Selection through Idea Clustering: Focuses on evaluating and 

selecting ideas by grouping similar concepts. 

• Prototyping and Concept Development: Covers the creation of prototypes and the 

development of concepts into tangible forms. 

• Pitching and Communication: Enhances skills for effectively pitching ideas and 

communicating their value. 

• Ethical Considerations and Social Impact: Discusses the ethical implications and social 

impact of innovation and problem-solving. 

• Start-up Radar: Provides insights into monitoring and analyzing start-up trends and 

opportunities. 

 

Idea Accelerator 

• Introduction to Idea Acceleration: Explores strategies for rapidly advancing and refining 

new ideas. 

• Market Analysis and Opportunity Assessment: Teaches methods for analyzing markets and 

assessing business opportunities. 

• Technology Assessment and Feasibility Analysis: Focuses on evaluating the viability and 

potential of new technologies. 

• Financial Planning and Resource Allocation: Covers planning financials and effectively 

distributing resources. 

• Business Model Development: Guides learners in creating and refining sustainable business 

models. 

• Risk Management and Contingency Planning: Explores techniques for identifying risks 

and developing contingency plans. 

• Scaling and Growth Strategies: Provides strategies for expanding and growing a business 

successfully. 
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• Reflection and Continuous Improvement: Encourages ongoing self-evaluation and process 

enhancement for continuous improvement. 

• Start-up Radar: Offers insights into tracking and understanding start-up trends and industry 

shifts. 

 

Start-up Accelerator 
• Company Formation: Covers the legal and procedural steps for establishing a new company. 

• Terms Sheet and Cash Flow Design: Explains the creation of terms sheets and the design of cash 

flow statements. 

• Government Schemes for Start-ups: Introduces various government initiatives and support programs 

for start-ups. 

• Start-up India: Details the features and benefits of the Start-up India initiative. 

• Invest in India: Discusses opportunities and incentives for investing in India. 

• Decision on Debt or Equity: Guides the decision-making process between funding through debt or 

equity. 

• Business Plan Development: Teaches the essentials of creating a comprehensive business plan. 

• Intellectual Property Protection: Covers strategies for protecting intellectual property rights. 

• Compliance with Local Laws: Explains the importance of adhering to local legal requirements and 

regulations. 

• Financial Management and Reporting: Focuses on effective financial management and accurate 

reporting practices. 

• Complete Pitch Deck: Provides guidance on creating a compelling and complete pitch deck. 

• Start-up Radar: Offers insights into tracking startup trends and identifying new opportunities. 

 

Number of Counselling Session 

Sr.No Course Name Credit 
Number of 

Sessions 
Mode/ Method 

1 
Industry Induction 
and Awareness (IIA) 

2 2 Online 

2 

Skill, Aptitude and 
SWOT Analysis 
(SASA) 

2 2 Online 

3 
Industry Connect 
Activity (ICA) 

4 5 Online 

4 

 

Innovation & 
Technology 
Commercialization 
(ITC) 

4 5 Online 

5 Idea Resonator (IDR) 4 5 Online 

6 
Idea Accelerator 
(IAC) 

4 5 Online 

7 
Start-up Accelerator 
(SACC) 

2 7 Online 
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Evaluation Procedure 

Number 

of 

Credits 

Internal Assessment External Assessment Total Marks 

 
Minimum 

Marks 

Maximum 

Marks 

Minimum 

Marks 

Maximum 

Marks 

Minimum 

Marks 

Maximum 

Marks 

2 10 25 10 25 20 50 

4 20 50 20 50 40 100 

 

For each theory course of 100 marks (4 Credit), there will be 50 marks for MACCIA- 

INNOeVERSITY (Final Online Exam) and 50 marks for Continuous Assessment (Home Assignments 

[CA]). A Learner will have to obtain a minimum of 40% marks to pass in each course in university 

assessment and continuous assessment separately. 

The marks obtained by the learner in Continuous Assessment will be shown separately in the Mark 

Sheet. 

(A) Internal Assessment (Continuous Assessment i.e. online Assignment): 50 Marks 

Learners should submit all assignments of all the courses, having 5 Questions per module. All 

assignments are compulsory. 

Instructions for Online Assignment Submission: 

1. Accessing the Assignment: 

• Log in to the online learning platform using your credentials. 

• Navigate to the respective course where the assignment is located. 

2. Understanding the Assignment: 

• Read all course instructions carefully to comprehend the requirements. 

• Ensure you understand the format of the multiple-choice questions (MCQ) and the 

offline activity associated with the module. 

3. Completing the Assignment: 

• Answer the MCQs by selecting the correct option for each question, type done in the 

text box, and click on submit. Watch the guideline videos provided in each course. 

• Engage in the offline activity as specified for each module. 

4. Submitting the Assignment: 

• Once you have completed all questions and offline activities, proceed to submit the 

assignment. 

• Follow the platform's instructions for submission carefully. 
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• Ensure you have submitted all components of the assignment as required. 

5. Confirmation of Submission: 

• Verify that your submission has been successfully received by the platform. 

• Look for confirmation messages or notifications indicating successful submission. 

6. Deadline Compliance: 

• Adhere to the assignment submission deadline specified by your instructor or the 

course syllabus. 

• Late submissions may incur penalties, so ensure timely completion and submission. 

7. Seeking Assistance: 

• If you encounter any technical issues or have questions about the assignment, reach 

out to your instructor or support staff for assistance. (Visit 

https://www.innoeversity.in/ycmou and discuss with chat bot or attend weekly 

counselling sessions through link provided on this landing page) 

• Utilize available resources such as discussion forums for clarification on assignment-

related queries. 

8. Maintaining Academic Integrity: 

• Complete the assignment independently, refraining from any form of plagiarism or 

unauthorized collaboration. 

• Acknowledge any external sources used for reference in accordance with academic 

citation standards. 

9. Reviewing Feedback: 

• After the grading process, review if any feedback provided by your instructor on your 

assignment. 

• Use feedback to identify areas for improvement and enhance your understanding of 

the course material. 

(B) MACCIA- INNOeVERSITY (Final Online Exam) – 50 Marks. 

The End (Final) Examination will be of 50 marks for 4 credit courses; and of 25 marks for 2 credit 

courses. The MACCIA-INNOeVERSITY will conduct the end (final) examination online as per the 

schedule declared in advance. The learner will have to obtain a minimum of 40% marks to pass each 

component. Please check program structure to know more. 

1. Final Test Guidelines: 

• Read the test instructions carefully to understand the format, duration, and rules. 

• Ensure you understand any specific requirements or guidelines provided by your 

instructor. 

https://www.macciaic.com/ycmou
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2. Technical Check: 

• Conduct a technical check of your device and internet connection to ensure smooth 

access to the test. 

• Verify that your browser or platform settings are compatible with the test requirements. 

3. Start Time: 

• Note the designated start time for the test and be ready to begin promptly. 

• Avoid logging in too early or too late to ensure fairness and adherence to the schedule. 

4. Duration: 

• Be mindful of the allotted time for the test and pace yourself accordingly. 

• Manage your time effectively to complete all sections or questions within the specified 

duration. 

5. Question Format: 

• Familiarize yourself with the format of the test questions, whether they are multiple-

choice, short answer, essay, or other types. 

• Understand any specific instructions for each question type, such as word limits or 

response formats. 

6. Answering Questions: 

• Read each question carefully before attempting to answer. 

• Provide clear and concise responses, ensuring accuracy and relevance to the question 

prompt. 

• Double-check your answers for any errors or omissions before proceeding to the next 

question. 

7. Submission Process: 

• Follow the platform's instructions for submitting your test responses. 

• Ensure you have submitted all sections or questions before the test deadline. 

8. Reviewing Answers: 

• If time permits, review your answers before submitting the test. 

• Verify the accuracy of your responses and make any necessary revisions or 

adjustments. 

9. Confirmation of Submission: 

• Once you have submitted the test, verify that your submission has been successfully 

received by the platform. 
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• Look for confirmation messages or notifications indicating successful submission 

10. Post-Test Procedures: 

• After completing the test, follow any additional instructions provided by your 

instructor regarding post-test procedures, such as feedback or grading timelines. 

Important Instructions Note: 

1. Participate in real work situations to gain hands-on experience and apply theoretical 

knowledge in day-to-day practice. 

2. Utilize the support services offered by well-qualified counsellors to address any difficulties 

encountered during the program. 

3. Regularly check the dashboard for guidelines on On-the-Job Training (OJT), Field Projects, 

Research Projects, and other important announcements. 

4. Submit assignments on time, ensuring continuous assessment throughout the programme. 

5. Access the soft copy of study material available on the personalized learner dashboard for 

effective learning. 

6. Engage actively in counselling sessions to receive guidance and support from mentors 

regarding course content and career-related topics. 

7. Printed study material will not be provided, learner needs to access study material under each 

section of the course content. 

8. Do not disregard the language of instruction, as study materials, question papers, and 

communication mediums primarily use English, with flexibility for counselling sessions in 

regional languages. 

9. Avoid passive participation in course content and discussions, as active engagement is 

essential for effective learning and skill development. 

10. Neglecting to utilize supplementary resources such as books, online articles, podcasts, videos, 

and professional organization memberships may hinder holistic skill enhancement. 

11. Underestimating the evaluation pattern, including final online exams and continuous 

assessment, may result in inadequate preparation and performance below passing marks. 

A Learner must complete all the courses and components in order to qualify for the award of the 

Certificate in Building Employability Skill (BES)  

 

Letter Grades and Grade Point 

Marks Obtained out 

of 100 

Grade 

Points 

Semester/Program % of 

Marks 

Alpha Sign/Letter 

grade point 

90-100 10 9.00-10.00 90.0 - 100 O 

(Outstanding) 

80-89.99 9 8.00 - <9.00 80.0 - <90 A+ (Excellent) 

70-79-99 8 7.00 - <8.00 70.0 - <80 A (Very Good) 

60-69.99 7 6.00 - <7.00 60.0 - <70 B+ (Good) 
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55-59.99 6 5.50 - <6.00 55.0 - <60 B 

(Above Average) 

50-54.99 5 5.00 - <5.50 50.0 - <55 C (Average) 

40-49.99 4 4.00 - <5.00 40.0 - <50 P (Pass) 

0-39.99 0 Below 4.00 Below 40 F (Fail) 

  AB (Absent)  Absent 
 

Program Fees are as follows 

Programmed fees: The Total fee is Rs.6958/- only.) 

The details are as follows. 

Mandatory fees 

Sr. No. Particulars Amount 

1. Registration fees 200 

2. Eligibility fee 100 

3. Identify Card fee 10 

4. Prospectus fee 50 

5. E-Suvidha / e-services fee 70 

6. Library fee 10 

7. Chancellor’s office Event fees 38 

8. Sports fee 50 

9. DSW fees 50 

10 Disaster Management fee 10 

12. NSS 10 

13. Sanvad fees 10 

14. Certificate fee 200 

 Total 808 
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Fees 

Tuition Fees 

a) University Share   Rs.980/- 

b) MACCIA Share    Rs.3920/- 

Total Tuition fees (a+b) Rs. 4900/- 

Examination Fee  Rs. 1260/- 

Mandatory Fees     Rs.  808/-  

Total Fees              Rs. 6968/- 

 

 

Fee payment Process 

Important Note: The total fee of Rs 6968/- only and should be paid online as per prescribed process 

by the University to the university account. 

1. Please do not pay any additional fee to the Learner Support Centre. University 

will not be responsible for the excess payment of fees other than mentioned 

above. It is non- refundable, if admission is cancelled due to certain reasons. 

Note: 

Change in Name: Learners are required to attach attested copy of Gazette of Maharashtra Govt.  (In 

case change in Name). The name can be changed in 1styear only. 

5.Registration Procedure 
 This Programme is offered through online admission process. Learners should follow online process 

of admission as specified by the university.On successful  completion  of  registration  process,   the   

learners should collect the online  receipt  and  submit  it  to  Learner  Support  Centre for confirmation 

of admission. 

6. Academic Bank of Credits-ID 
It  is  mandatory  for  Learners to create the Academic Bank of Credits-ID. You are required to fill up 

the information regarding your  certificates,  Diploma,  and  Name  of  the  Degree in the Digi Locker 

(ABC-NAD) or else it won't be possible to  transfer  the credits you earned through other Programmes. 

You can  register  your Academic Bank  of  Credits-ID  at  the  following  portal  http://www.abc.go.in 

or you can visit our university  website  at  www.ycmou.ac.in  where  in  you are supposed to click on 

"Learner  Zone"  tab.  Under  the  learner  zone  tab, you will find the "Academic Bank of Credits" 

option. After clicking on the Academic Bank of  Credit  options,  you  will  get  information  and  

PPT's  of how you can create your Academic Bank of Credits-ID. 
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Your Learner Support Centre 

 (For Whole Maharashtra) 

MACCIA-INNOeVERSITY Maharashtra Industry Center (Code: 31537) 

Maharashtra Chamber of Commerce, Industries and Agriculture. 

Oricon House, 6th Flor., Maharashtra Chamber of Commerce Lane, 

Kala Ghoda, Fort, Mumbai– 400 001, 

Tel: +91 22 6739 5800,Fax:91 22 6739 5800, 

 

Ms. Priyanka Chandam 
join@innoeversity.com 

All Support and Query Resolving Available on-line on Following Link 
 

https://www.innoeversity.in/ycmou 

7. Regional Centres 
01. Amravati 

V.M.V.toWalgaonRoad,PostV.M.V.,Amravati

444604 

☎:(Off.)0721-2531445/2531210 

☎:(Fax)0721-2531444 

02. Aurangabad 

SurveyNo.41,NandanvanColony,Chhavan

i,Aurangabad431002 

☎:(Off)0240-2371066,2371077 

☎:(Fax)0240-2371088 

 
03. Mumbai 

C/o JagannathShankarsheth 

MunicipalSchoolBuilding,NanaChowk, 

GrantRoadMumbai400007 

☎:(Off) 022-

23874180,23874183,23874177 

☎:(Fax)022-23874187 

 
04. Nagpur 

RaoBahadurD.Laxminarayan 

BungalowLawCollegeCampus 

RavinagarChowk,Nagpur440001 

☎:(Off)0712-2553724/25 

☎:(Fax)0712-2553725 

05. Nashik 
OldMunicipalCorp.Bldg. 

NewPanditColonyNas

hik422002 

☎:(Off)0253-2317063 

☎:(Fax)0253-2576756 

 
06. Pune 

C/oShahirAnnabhauSathePrashalaGruha, 

SadashivPeth, Kumthekar MargPune411030 

☎:(Off)  020-24457914 

☎:(Fax)020-24491107 

 
07. Kolhapur 

NearShivajiUniversityPostOffice,Vidyan

agar,Kolhapur416004 

☎:(Off)0231-2607022 

☎:(Fax)0231-2607023 

 
08. Nanded 

SwamiRamanandTirthMarathwadaUniver

sityCampus,Nanakwadikaman,  zari  road,  

Vishnuputi,Nanded431606 

Nanded421606 

☎:(Off)02462-229940,283038 

☎:(Fax)02462-229950 
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Page 17 of 31 
 

 

 

 

 

 

 

Address of University 

YashwantraoChavan Maharashtra Open University Dnyangangotri, Govardhan Nashik - 422222 

❖ University Phone Numbers : (0253) 2231714, 2231715, 2230227, 

2230459, 2230025 

❖ University Fax : (091) (0253) 2231716 

E-mail :dir_com@ycmou.digitaluniversity.ac 
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Sr.No. Type of Query Whom to Contact? 

1 Admission Related Matter Concerned Regional Centre 

2 Learner Matters 

Director of Learner Services 

Division, YCMOU, Nashik Ph: 

(0253) 2231478 

3 Examination Related Matters 

Controller of Examination or 

D. R. Examination Unit-1, 

YCMOU, Nashik 

Ph: (0253) 2230716 

4. Academic Matters 

Director of School of 

Commerce & Mgt. YCMOU, 

Nashik 

Ph: (0253) 2231477 

5 

Difficulties in any course, at the Learner 

Support 

Centre 

Counsellor, at the study center 

6 

Other general difficulties & planning of 

academic activities, at the Learner Support 

Centre 

Programme Coordinator, at the 

Learner Support Centre 

7 
Serious Difficulties, at the Learner 

Support Centre 

Learner Support Centre Head, 

at the Learner Support Centre 

8.Instructions/Contacts 

(1) Learner is requested to contact only concerned person to whom the query is related. 
(2) Your Learner Support Centre will not necessarily be  your  exam centre. 
(3) Do not bring mobile phones in the examination hall. 
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